
Advanced AI Strategies for PPC: 
Hands-On Application 
Introduction: 

Welcome to your hands-on exercise! This workbook will guide you through applying 
advanced AI strategies to a real-world PPC campaign scenario. By completing this 
exercise, you'll gain practical experience in leveraging AI for strategic decision-making 
and optimization. 

Scenario: 

"EcoBloom," an online retailer specializing in sustainable gardening supplies, is 
launching a new line of organic pest control products. They want to use Google Ads to 
drive sales and increase brand awareness. 

Task 1: Predictive Analytics for Campaign Planning 
1.​ Based on the scenario, what key metrics would you want to predict using 

AI? (e.g., potential ROI, conversion rates, seasonal trends). 
2.​ Describe how you would use historical sales and campaign data to train an 

AI model for predicting these metrics. 
3.​ Explain how these predictions would influence your initial campaign setup 

and budget allocation. 

Task 2: AI-Driven Audience Segmentation 
1.​ Describe how you would use AI to segment EcoBloom's target audience 

beyond basic demographics. Consider factors like browsing behavior, purchase 
history, and interest in sustainable products. 

2.​ Create three distinct audience segments based on AI-driven insights. (e.g., 
"Eco-Conscious Beginners," "Experienced Organic Gardeners," "Urban Balcony 
Gardeners"). 

3.​ For each segment, outline a specific ad creative and landing page strategy 
that leverages AI-powered personalization. 

 



Task 3: AI for Landing Page Optimization 
1.​ Describe how you would use AI to analyze EcoBloom's landing page 

performance for the new product line. 
2.​ Suggest three specific landing page optimizations based on potential 

AI-driven insights. (e.g., headline changes, CTA adjustments, content 
personalization). 

3.​ Explain how you would use AI to A/B test these optimizations and measure 
their impact on conversion rates. 

Task 4: Cross-Platform AI Optimization (7 minutes) 
1.​ EcoBloom also runs social media ads on Facebook and Instagram. Describe 

how you would use AI to integrate and optimize your PPC campaign with 
these social media efforts. 

2.​ Explain how you would use AI to attribute conversions across Google Ads, 
Facebook, and Instagram. 

3.​ Based on the AI-driven attribution, how would you adjust your budget 
allocation across these platforms? 

Task 5: AI and Budget Allocation 
1.​ How would you use AI to dynamically allocate EcoBloom's budget across 

different ad groups and keywords based on predicted performance? 
2.​ Explain how you would use AI to monitor and adjust budget allocation in 

real-time. 
3.​ Describe how you would use AI to forecast the ROI of these budget 

adjustments. 

Task 6: Ethical Considerations 
1.​ Discuss potential ethical concerns related to using AI in EcoBloom's PPC 

campaign. (e.g., data privacy, algorithmic bias). 
2.​ Outline three best practices for ensuring responsible AI usage and 

maintaining transparency with EcoBloom's customers. 
3.​ How would you ensure that your audience segmentation does not 

unintentionally exclude or discriminate against any groups? 

 



Task 7: Campaign Optimization Strategy 
1.​ Develop a long term AI enhanced PPC optimization strategy for EcoBloom. 
2.​ Explain how you would use AI to continuously analyze data, and optimize 

the campaign over time. 
3.​ How would you ensure that the campaign remains ethical, and responsible? 
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